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2.- Are the logos below descriptive, abstract or typographic designs?
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3.- Remplace the underlinedwords and expressions

with alternative words and expressions.



This logo is very attractive and 

noticeable



The yahoo! Logo is a logotype



Last year we started to use a new logo.



The logo for de olimpyc Games is very 

colourful.



We need a new logo that is easy to 

remember.



Our new logo needs to be different from 

the others.



The Olimpic logo has lots of lines that are 

not straight.



The Apple logo is not complicated.



We want the new logo to represent the 

company name.

multicoloured

eye-catching

distinctive

depict

curved

typographic

simple

memorable

adopted
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3.- Remplace the underlinedwords and expressions with alternative words and expressions. 

This logo is very attractive and noticeable

The yahoo! Logo is a logotype

Last year we started to use a new logo.

The logo for de olimpyc Games is very colourful.

We need a new logo that is easy to remember.

Our new logo needs to be different from the others.

The Olimpic logo has lots of lines that are not straight.

The Apple logo is not complicated.

We want the new logo to represent the company name.



multicoloured

eye-catching

distinctive

depict

curved

typographic

simple

memorable

adopted
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4.- Read what the brand manager says about the brand

and identify whether she is talking about the brand

image, essence, promise or vision.

1.-It's fine contemporary chocolate.

2.-When the consumers buy our chocolate they are making a 

statement about how much  they enjoy the finer things in life. 

It's about treating yourself to a moment of indulgence. You can 

share the chocolate with someone close. It's about pleasure.

3.-It's luxury, sure, but its also really trendy and modern. In a 

recent survey consumers said our chocolate was 'upmarket', 

'classy' and 'distinctive'.

4.-Chocolate in general is considered to be bad for your health 

and body. We need to convince our consumers that it can also be 

good. It's full of magnesium and it's nearly 80% pure cocoa 

content.

It's a luxury product, so we will work on packaging and maybe 

do some artistic colour ads in glossy magazines, such as Vogue.


Diapositiva_de_Microsoft_Office_PowerPoint4.sldx
4.- Read what the brand manager says about the brand and identify whether she is talking about the brand image, essence, promise or vision.

1.-It's fine contemporary chocolate.


2.-When the consumers buy our chocolate they are making a statement about how much  they enjoy the finer things in life. It's about treating yourself to a moment of indulgence. You can share the chocolate with someone close. It's about pleasure.


3.-It's luxury, sure, but its also really trendy and modern. In a recent survey consumers said our chocolate was 'upmarket', 'classy' and 'distinctive'.


4.-Chocolate in general is considered to be bad for your health and body. We need to convince our consumers that it can also be good. It's full of magnesium and it's nearly 80% pure cocoa content.

 It's a luxury product, so we will work on packaging and maybe do some artistic colour ads in glossy magazines, such as Vogue.
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5.- Complete the crossword

Across

2 To make your brand different from other brands (13)

3 This type of brand is produced for and sold in supermarkets: ……-label. (3)

5 A …… brand is also known as a no brand. (7)

6 A well-known product that best represents the brand. (8)

8 A set of products grouped under the same brand. (5)

9 A type of brand that is less expensive than some similar products. (7)

Down

1 Using a name, symbol, logo or design to identify a product. (8)

4 This type of brand is luxurious and more expensive than some similar products.(7)

7 The best-selling brand in a product category is the brand …….. (6)
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5.- Complete the crossword

Across



2 To make your brand different from other brands (13)

3 This type of brand is produced for and sold in supermarkets: ……-label. (3)

5 A …… brand is also known as a no brand. (7)

6 A well-known product that best represents the brand. (8)

8 A set of products grouped under the same brand. (5)

9 A type of brand that is less expensive than some similar products. (7)



Down



1 Using a name, symbol, logo or design to identify a product. (8)

4 This type of brand is luxurious and more expensive than some similar products.(7)

7 The best-selling brand in a product category is the brand …….. (6)
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Complete the crossword
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Complete the crossword
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6.- Read the notes during a brainstorming on an

online supermarket`s brand platform, and say wich

part of the brand platform they refer to.

Friendly

Efficient

Careful

Cheap

Good quality

Reliable

Amusing 

online ads

Modern 

website design

Bright 

colours( 

funky, 

youthful look)

Build 

consideration 

by direct 

emailing 

campaing

Develop 

retention with 

special offers
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6.- Read the notes during a brainstorming on an online supermarket`s brand platform, and say wich part of the brand platform they refer to.

		Friendly

Efficient

Careful		Cheap

Good quality

Reliable		Amusing online ads

Modern website design

Bright colours( funky, youthful look)		Build consideration by direct emailing campaing

Develop retention with special offers
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7.- Match the examples (1-4) with the summaries (a–d).

1 Apple invented the iPod. They started to market it.

2 After a successful launch, Google got more and more 

market share.

3 Coca-Cola created new products (Diet Coke, BlaK, etc.) 

using the same brand.

4 Beaner’s coffee changed the company name 

to Biggby Coffee at the beginning of 2008. 

The new name appears on signs and marketing material.

a They rebranded.

b The brand became established.

c They launched the brand.

d They stretched the brand.
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7.- Match the examples (1-4) with the summaries (a–d). 



1 Apple invented the iPod. They started to market it.

2 After a successful launch, Google got more and more 

market share.

3 Coca-Cola created new products (Diet Coke, BlaK, etc.) 

using the same brand.

4 Beaner’s coffee changed the company name 

to Biggby Coffee at the beginning of 2008. 

The new name appears on signs and marketing material.



a They rebranded.

b The brand became established.

c They launched the brand.

d They stretched the brand.
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8.- Decide if the sentences below are true or false, 

and correct the false sentences. 

1 An advertising campaign is an example of brand values.

2 The brand strategy is a statement of the human 

characteristics of a brand.

3 Cinema advertising, packaging and website design 

are all examples of  touchpoints.

4 You stretch a brand when you start communicating in 

a new advertising channel.

5 A brand that uses the same style in all its communications

is doing total branding.

6 Brand management, brand vision and brand personality are 

all part of the brand platform.
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8.- Decide if the sentences below are true or false, 

and correct the false sentences. 



1 An advertising campaign is an example of brand values.



2 The brand strategy is a statement of the human 

characteristics of a brand.



3 Cinema advertising, packaging and website design 

are all examples of  touchpoints.



4 You stretch a brand when you start communicating in 

a new advertising channel.



5 A brand that uses the same style in all its communications

 is doing total branding.



6 Brand management, brand vision and brand personality are 

all part of the brand platform.
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Consumers know about the product 1

Consumers think about buying the product 2

Consumers like the product more than other products 3

Consumers always buy the product 4

9.- Label the sections of the purchase funnel
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	Consumers know about the product	1



	Consumers think about buying the product	2



	Consumers like the product more than other products	3



	Consumers always buy the product	4

9.- Label the sections of the purchase funnel
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10.- OVER TO YOU:



Think about your favourite

brand.



Prepare a presentation of its

brand image.



Use information from the

company s website.
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10.- OVER TO YOU:

Think about your favourite brand.

Prepare a presentation of its brand image.

Use information from the company´s website.























=Think aboutyour favourite
brand.

=Prepare apresentation of ts
brandimage.

=Use information from the
companys website.





image1.emf
1.- Describing brand values

example:

Use a dictionary to check their meanings and find rekated

adjetives and nouns.

Adjetive Noun Adjetive Noun

Original Vibrant

Dependable Inspirational

Honest Passionate

Fair Fun

Diverse Pleasurable

Inclusive Modern

Luxury Innovative

Active Classic

Dynamic Authentic

Adjetive Noun Adjetive Noun

Original Vibrant

Dependable Inspirational

Honest Passionate

Fair Fun

Diverse Pleasurable

Inclusive Modern

Luxury Innovative

Active Classic

Dynamic Authentic
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1.- Describing brand values
example: Use a dictionary to check their meanings and find rekated adjetives and nouns.


		Adjetive		Noun		Adjetive		Noun

		Original				Vibrant		

		Dependable				Inspirational		

		Honest				Passionate		

		Fair				Fun		

		Diverse				Pleasurable		

		Inclusive				Modern		

		Luxury				Innovative		

		Active				Classic		

		Dynamic				Authentic		



		Adjetive		Noun		Adjetive		Noun

		Original				Vibrant		

		Dependable				Inspirational		

		Honest				Passionate		

		Fair				Fun		

		Diverse				Pleasurable		

		Inclusive				Modern		

		Luxury				Innovative		

		Active				Classic		

		Dynamic				Authentic		























1-Describing brand values
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2.- Are the logos below descriptive, 

abstract or typographic designs?


